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Viagra v Viacrème gel 

Viacrème is a response to women’s 
wish to benefit from the equivalent of 
the little blue pill.

“
”
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• CareDx and Natera sell competing tests called AlloSure and Prospera, respectively, that use DNA to detect 

whether a patient's body has rejected a transplanted kidney.

• Natera's advertisements (e.g. physician brochures, press releases, etc.) pointed to results from two studies, 

one by Natera on Prospera and one by CareDx on AlloSure, to claim Prospera's superiority.

• Studies had different designs and methods: Multi-site vs. single-site, prospective selection vs. already-

existing patient samples.  Testimony that head-to-head comparison of study results not possible due to these 

and other factors. 

• CareDx sued, alleging that Natera falsely advertised that Prospera was superior to AlloSure in identifying 

organ rejection

Discussion: CareDx, Inc. v. Natera, Inc.
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• Claim B: Natera advertised that, “[w]hen comparing published clinical validation studies, Prospera 

demonstrated better performance in correctly classifying patients with active rejection,” and then 

compared Prospera's sensitivity of 89%, with AlloSure's sensitivity of 59%.

Discussion: CareDx, Inc. v. Natera, Inc.
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Delhi High Court: Health/Nutrition Ads Need Scientific Proof

Dabur India Ltd. v. Patanjali Ayurved Ltd. CS(COMM) 187/2025 

The Case

• Patanjali’s Ad claimed its 

Chyawanprash superior due 

to fewer preservatives, better 

Ayurvedic formulation.

Court Ruling

• The Court emphasized that health 

supplement comparisons must 

meet a high evidentiary threshold.

• Court required ad modification

Key Principle 

Comparative claims in the health and 

nutrition space must be accurate, 

scientifically supported, and not 

imply that rival products are unsafe 

or inferior.

https://gamma.app/?utm_source=made-with-gamma


Storyline of the TVC and Print Advertisements

 

 

"Jinko Ayurved aur Vedon ka gyaan 

nahi" 

Translation: Those who do not 

possess knowledge of Ayurveda or 

the Vedas. 

 

 

"Charak, Sushrut, Dhanvantri aur 

Chyawan Rishi" 

Translation: Charak, Sushrut, 

Dhanvantri, and Chyawan Rishi 

 

 

"Ki parampara ke anuroop, original 

Chyawanprash kaise bana 

paayenge?" 

Translation: In accordance with the 

said traditions/procedures, how will 

they prepare original 

Chyawanprash? 

 

 

Humne rishiyon ki virasat 

Translation: We, who possess the 

heritage of Sages 

 

 

"Aur vigyan ke anusar 51 

beshkeemti jadi bootiyan" 

Translation: And based on their 

(sages’) knowledge, using 51 

priceless medicinal herbs. 

 

 

 

Aur kesar yukta 

Translation: And with Saffron 

 

 

Patanjali Special Chyawanprash 

banaya 

Translation: We haveprepared 

Patanjali Special Chyawanprash 

 

 

Jo aapke shareer ko medicalstore 

banne se bachata hai 

Translation: Which preventsyour 

bodies from becoming a medical 

store 

 

 

Aapke masson bacchon aur parivar 

ke immunity ko badhata hai. 

Translation: And boosts the 

immunity of your innocent children 

and families 

 

 

Jab shreshtam Patanjali 

Chyawanprash hai 

Translation: When the best 

Chyawanprash, i.e., Patanjali, is 

there … 

 

 

Toh ordinary Chyawanprashmkyu? 

Translation: …Then why choose 

ordinary Chyawanprash? 

 





Judgement
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Atlantic Nature and PILEJE V Arkopharma

• Comparative Table: The advertisement included a 
table comparing active ingredient levels across 
capsules from ATLANTIC NATURE, PILEGE, SID 
NUTRITION, and ARKOPHARMA.

• Implied Superiority: The advertisement suggested 
ARKOPHARMA's products were superior based on 
the higher levels of sesquiterpene acids.

Problem:
Plant-based medicine versus a dietary supplement 

PiLeJe

Atlantic Nature

ArkoPHARMA
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• Claim H: “Unparalleled Precision. Optimized by Prospera”:

Panel Discussion: CareDx, Inc. v. Natera, Inc.



Any question ? 

Contact us:

Lucy Rana
S.S Rana & Co
Managing Partner
lucy@ssrana.com 

Paul C. Llewellyn
Arnold & Porter 
Partner
paul.llewellyn@arnoldporter.c
om 

Sarah Bailey
Simmons & Simmons 
Partner
Sarah.Bailey@simmons-
simmons.com 
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